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Search exists within an ever diffuse ecosystem 

of consumer touchpoints

http://www.iconfinder.com/icondetails/34678/128/
http://www.iconfinder.com/icondetails/34682/128/
http://www.iconfinder.com/icondetails/34664/128/
http://www.iconfinder.com/icondetails/36518/128/mobile_icon
http://www.iconfinder.com/icondetails/18287/128/computer_laptop_pc_icon
http://www.iconfinder.com/icondetails/17817/128/advetisement_announcement_blog_notifications_icon
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Search is the expression of needs at varying 

levels of intent
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Looking to convert

Feature sensitive but in market

Researching and comparing providers

Unclear intent - top of the funnel
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BRANDING

REPUTATION MANAGEMENT

SEO plays a key role in establishing, growing 

and retaining your business online

ACQUISITION
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How do I get into the search results?

Crawled daily 

The Web

NATURAL SEARCH

Data Feeds
Updated Hourly

Feeds/XML SITEMAPS

Search Bidding Systems
Updated in Real Time

PAID SEARCH

Updated in Real Time

UGC

SOCIAL COMMUNITY
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Methodologies of search engine optimization 

work in tandem

Off -site 
Optimization

On-site 
Optimization

ÅTitle & Meta Tags

ÅInternal Cross Linking

ÅContent Development

ÅTechnology Solutions

ÅLink Development

ÅSocial Media Optimization

ÅContent -based Outreach

Inclusion in 

Universal Search
Feeds

Optimization

ÅXML

ÅNews

ÅRSS

ÅProduct

ÅLocal

ÅVideo
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EFFECTIVE
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Flash Optimization

Internal 

Cross Linking

Data Feeds

Heading Tags

Title & 

Meta Tags

Search Relevancy Factors are not created equal, 

prioritizing against cost/benefit is crucial

W3C Validation

Content

Development

Long-tail

Keyword Dev

òExpensiveóLow Priority

Keyword

Research

Mobile

Search

URL

Structure

File

Nomenclature

Easy Wins Critical Wins

Link Development
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What key factors impact how search engines 

score search query relevance?

CRITICAL

IMPORTANTVITAL

VITAL
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Title tags are the most important on -site 

element to influence rankings

Secondary Title Tag

66 character 
display limit

Primary Title Tag

54 character 
limit

120 character target

The secondary TITLE tag should 
include a call -to-action and the 
brand name as the last element.

The primary TITLE tag should 
include the most relevant and 
competitive terms first and focus 
on related high traffic keywords.

Barneys New York

Although engines weigh the entire TITLE tag, 

they only display the first 66 -70 characters.

Barneys New York: Luxury Designer Fashion - Shoes & Handbags, 

Designer Clothing by Louboutin, Lanvin, Moncler & more

Optimize TITLE & METAtags to 
incorporate uniquely relevant 
creative copy and utilize traffic 
driven keywords research data.

Unoptimized

Optimized
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Meta description tags help define brand image 

in search results

META description tags are a page's
first impression to a searcher and
communicate a customized description of
the page'stheme and content .

ÅThey are factored into relevancy scores by
all engines.

ÅBecauseof their prominent position in the
SERPs,they should be carefully crafted to
be both engagingand keyword-rich.

<meta keywords="educational toys, 

unique gifts, discovery channel 

store, toy store, learning toys, 

baby toys, science kits, specialty 

toys, science games, puzzles, school 

supplies, learning aids for kids">

META keywords tags are mostly ignored
by the major search engines because of their
ability to easily manipulate the keyword
density of the page.

ÅA global keyword tag is sufficient .

ÅA single keyword should not be repeated more
than three times.
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Heading tags amplify core page relevancy with 

semantic markup

ÅSearch engines are better able to determine the page's 
topical relevancy when heading tags correctly outline 
the flow of content

ÅHeading tags define the hierarchal structure of the page 
content and are a key component in writing 
semantically correct and standards -compliant HTML

ÅHeading tags add SEO value by:

ÅGiving stronger keyword relevance to tagged phrases.

ÅProviding a focus for a given body of text.

ÅOne H1 tag per page should summarize the entire focus 
of the page. Good H1tags answer the question: òWhat 
is this page about?ó

ÅPage headings should incorporate traffic driving 
keywords

ÅH2- H4 tags should be used for headline content that 
introduces subsections of the page

ÅThe priority of any heading below H4 bears very little 
weight and does little to gain relevance on -page

Highest  Topical Priority

Broadest Topical Focus

Lowest Topical Priority

Strictest Topical Focus

H1 ïDefines Entire Page

H2 ïDefines Page Sections

H3 ïDefines Page Subsections

H4 ïDefines 3rd Level Sections

H5 ïDefines 4th Level Sections

H6 ïDefines 5th Level Sections
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Keyword -rich filenames & directories have 

advantages over meaningless character strings

Site Architecture should logically segment content 

into directories named with keywords.

ÅDon't over-categorized content by burying it in 

very deep directory structures.

ÅKeep pages as close to the site root as possible, 

but categorize them in directories as appropriate.

File Nomenclature should use keywords that will 

add value to search relevancy.

ÅUse 2-3 keywords in filenames to increase relevancy 

for those terms.

ÅDon't repeat terms already used in directory names.

ÅTo avoid duplicate content, use standard directory 

indexes like index.html instead of keyword filenames.
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On-page best practices in action

Keyword Content

H1 Heading Tag

Keyword-rich Title

Body Cross Linking

Text Navigation

Keyword Cross Links


